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Media spotlights JPMorgan’s influence on fiscal, technological, 
and geopolitical discourse.

January 8, 2024 - January 21, 2024



Media Sentiment Divergence Reflects WEF’s 
Multifaceted Debate Landscape

Online Media Volume Trend By Sentiment

Twitter Volume Trend By Country

Jan 17: Surge in positive coverage aligned with the WEF’s emphasis 
on collaborative initiatives for global economic stability, as reported by 
Bloomberg, Reuters, and The Wall Street Journal.

Jan 17: Peak in negative sentiment corresponded with critical 
discussions and divergent perspectives on climate action 
effectiveness and geopolitical implications as covered in the media. 

Analysis reveals media coverage fluctuation not centred on the WEF event, but influenced by diverse 
discussions encompassing global economics, AI, geopolitical shifts, climate strategies, and varied 
leadership approaches in governance.
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Jan 19: The variance in coverage by country post-keynote sessions 
on AI ethics, reflected the initial global discourse on technological 
governance. 

POSITIVE NEGATIVE NEUTRAL

Jan 17: U.S. media highlighted SOS Blinken’s views on security 
during his meeting with UK Foreign Minister Cameron. Media reflected 
on Kerry’s stance on climate and discussions on Gaza issues.

Jan 17: Indian outlets emphasized the importance of global economic 
collaboration.

https://www.bloomberg.com/news/articles/2024-01-17/davos-2024-global-debt-specter-sours-forum-cheered-by-soft-landing-hopes
https://www.reuters.com/world/europe/look-beyond-profit-heal-lacerated-world-pope-tells-davos-leaders-2024-01-17/
https://www.wsj.com/economy/global/war-politics-eclipse-business-on-davos-leaders-minds-5310cdb4
https://www.forbes.com/sites/ninaseega/2024/01/17/davos-2024-why-isnt-climate-finance-top-of-the-agenda-at-the-annual-meeting-of-world-leaders/?sh=25739b892c0d
https://www.bloomberg.com/news/articles/2024-01-17/davos-2024-europe-should-focus-on-its-problems-not-us-election-nagel
https://www.reuters.com/business/environment/imf-chief-says-countries-should-shift-fossil-fuel-subsidies-fight-climate-change-2024-01-17/
https://economymiddleeast.com/news/davos-2024-wef-ai-governance/


Strategic Media Focus on AI and Global Security  
is Balanced by a Strong Emphasis on Climate Change 

UN Secretary-General Guterres and IMF Head Georgieva spotlighted the critical impact of fossil fuel 
growth, alongside IMF reports predicting significant climate crisis fatalities, a long-term issue 
highlighted in numerous media discussions.
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JPMorgan’s Insights on Global  
Finance and Geopolitics Dominated WEF Discussions
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JPMorgan, under Jamie Dimon’s leadership, is portrayed in the media as at the forefront of the 
current global financial and geopolitical challenges, whilst simultaneously addressing the effect of 
AI’s predominant focus on regulation and implications to jobs.

Financial Institutions Online Coverage By Volume
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Work with public institutions to invest in climate-focused  
projects should be highlighted more, particularly in emerging countries 
WEF coverage highlighted a certain sense of urgency with regards to the climate crisis as the 
world is not on track to meet the goals of the Paris Agreement. One of the main reasons could 
be attributed to the lack of investments, particularly in emerging markets. As “new forms of 
public-private cooperation and collaboration” should be established, media interest in blended 
finance will continue to grow. 
 
 
Industry-wide partnerships and collaborations will matter more than ever 
As Kristalina Georgieva, IMF Managing Director reminded her audience, collaboration and 
cooperation will be central in addressing the challenges posed by climate change. More 
specifically, the emphasis will have to focus not only on how a transition is still needed but more 
importantly on how specific investments led by various organisations foster positive impact. The 
Net Zero Banking Alliance (NZBA), the Glasgow Financial Alliance for Net Zero (GFANZ), the 
Global Alliance for Banking on Values (GABV), and most recently the Global Climate Finance 
Centre in partnership with the World Bank are all examples of successful comms. 
 
 
PR readiness and crisis comms scenarios should be stress-tested 
Media explored the complexity of the situation in the Middle East and warned of the potential for 
spillover effects. Media monitoring solutions and tailored crisis communication plans based on 
the potential scenarios outlined in geopolitical risk assessments reports should be embedded 
within global communications strategies to build resilience internally. 
 
  
Corporate activism practices could constitute new reputational risks 
There has been a growing expectation since the Covid-19 pandemic for CEOs to speak out on 
social issues. However, societal polarisation has become one of the biggest threats facing 
humanity over the next two years, according to the WEF. In this context, corporate social 
advocacy could have limited benefits on an organisation’s reputation. Speaking out on social 
issues should be carefully considered and be in line with an organisation’s core purpose. 
 
 
AI-driven misinformation and disinformation should be monitored 
Media reported that this type of information was “a top concern for leaders at Davos”. Comms 
teams should ensure that they establish robust monitoring systems and collaborate with 
technology partners to combat disinformation. Moreover, developing quick crisis comms 
responses will effectively address reputational risks associated with misinformation and 
disinformation. 
 
 
Emphasising commitment to supporting professional growth should be promoted 
Generative AI leading to job cuts made several headlines. Organisations should showcase how 
they intend to reskill and upskill their employees for future opportunities as part of a transparent 
communication strategy. Promoting the potential positive career outcomes brought by AI will 
help position organisations’ commitment to employee well-being in the media.  
 

Recommended Actionable Insights

https://www.euronews.com/business/2024/01/18/spains-pm-sanchez-calls-for-inclusive-and-sustainable-eu-in-davos
https://www.forbes.com/sites/jonmcgowan/2024/01/15/10-key-programs-on-climate-green-finance-at-the-world-economic-forum/
https://www.weforum.org/agenda/2024/01/davos-2024-day-3-highlights/
https://www.weforum.org/agenda/2024/01/davos-2024-day-3-highlights/
https://www.unepfi.org/net-zero-banking/
https://www.gfanzero.com/
https://www.unepfi.org/net-zero-banking/
https://www.reuters.com/sustainability/cop28-abu-dhabi-teams-up-with-hsbc-others-climate-finance-think-tank-2023-12-04/
https://www.reuters.com/sustainability/cop28-abu-dhabi-teams-up-with-hsbc-others-climate-finance-think-tank-2023-12-04/
https://www.reuters.com/world/middle-east/irans-desire-a-seat-table-felt-davos-2024-01-19/
https://economictimes.indiatimes.com/news/international/world-news/misinformation-societal-polarisation-can-limit-capabilities-to-deal-with-challenges-ec-prez-ursula-von-der-leyen/articleshow/106899797.cms?from=mdr
https://www.bloomberg.com/news/articles/2024-01-18/ai-generated-misinformation-is-a-top-concern-for-leaders-at-davos?leadSource=uverify%20wall
https://www.ft.com/content/908e5465-0bc4-4de5-89cd-8d5349645dda


Telling a meaningful measurement story is more crucial than ever in today’s challenging economic 
environment. CARMA’s team of industry leading communications evaluation consultants work with our 

clients to help them prove the effectiveness of their communications, uncover real insights, refine 
strategy and prove real value. This report provides just a small snapshot of how we work with our clients 

around the world. If you’d like more information on how we could work with you, please get in touch. 

What’s Next

The analysis drew on data from January 8th to January 21st, 2024, leveraging 50,061 traditional 
media articles. This data was sourced through Boolean searches utilizing CARMA’s global online 

media crawler for traditional outlets. 
 

Note: The analysis focused on a select group of 15 financial organisations, not encompassing all that 
participated in the forum’s events. 
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