
Web visits follow an upward
trajectory correlating to earned
media coverage in Singaporean
tier-1 news publications like The
Business Times and AsiaOne.

Search Terms (12K) Web Traffic Share % Change

denza d9 51.17% 766%

denza 31.25% 682%

 腾势z9gt 6.58% 641%

腾势z9 1.04% 2036%

Denza Website Traffic

“Denza” Singapore Google Searches

In anticipation of Denza’s official
launch date in Singapore in October,
tier-1 media like AsiaOne published
reviews of the car model and its
features, highlighting the premium
finishes and spacious interior.

Denza Singapore Online Organic Media Coverage
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BYD’s Denza launches in Singapore
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Methodology: Data gathered from 5 August to 15 September. Traditional Media analysis included
Tier-1 mainstream online news. Social Media analysis included platforms X, YouTube & TikTok.

60K

50K

40K

30K

20K

10K

0

Denza’s launch in Singapore received notable attention in local news,
highlighting China's growing presence in the automotive market.
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Google searches peaked following
earned media coverage about BYD
launching Denza into Singapore through
a direct distribution model.

 BYD announced the launch of its
luxury line Denza in Singapore.
Coverage focused on BYD
adopting a direct distribution
model for Denza.

Visits to Denza’s website
coincide with earned media

coverage announcing the
launch of Denza in Singapore.


